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Disclaimer

All Rights Reserved

Invest Nova Scotia owns this publication. No part of this publication may be reproduced,
distributed, rented, sub-licensed, altered or stored in a retrieval system or transmitted in any form
by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior

permission of the publisher, Invest Nova Scotia.

The information and facts of this report are believed to be accurate at the time of publication,
but because of the rapid changes in the market or other conditions, cannot be guaranteed.
Please note that the findings, conclusions and recommendations that Invest Nova Scotia delivers
will be based on information gathered in good faith from both primary and secondary sources,
whose accuracy we are not always in a position to guarantee. All information is provided "as is"
without warranty of any kind, and Invest Nova Scotia makes no representations, and disclaims
all express, implied, and statutory warranties of any kind to user and/or any third party, including
but not limited to, the accuracy, timeliness, completeness, merchantability, fitness for any
particular purpose and freedom from infringement. As such, Invest Nova Scotia has no liability in
tort, contact, or otherwise, to user or any third party, for actions taken based on any information
that may subsequently prove to be incorrect.



TRADE MARKET INTELLIGENCE REPORT: EAST ASIA & PACIFIC DEEP DIVE — VALUE ADD OPPORTUNITIES

Table of Contents

1T Lo [ = B @ T = 4 = 5
Value-Add Formats GAining TrACHON............eueerrrrrrrrrrcrrcrrccrcecrsccccsccsssnnsssssssssssssssssssssssssnes 9
Consumer INSights BY MAIKEL...........iiiiiiiiiiiiiiiiiiiiiiiiiiiiieinieeinneeesssssssssssssssssssssssssssssssssssssssnes 12
"o 1[VI=EY Yo [o T 1Yo 1 o] o TR 14
Packaging, Certification & POSIHONING .......cccceeeerrrrruneeiiiiiieiieirrnnnneeieeeecsssssssnnsssssssssssssssnnnes 19
MATKET ENITY TIPS ceeeeeeeenneneeeeeeeeereetenneeeeeeseeeesssssssssssssssesssssssssssssssssessssssssssssssssssssssssssssssssssssssans 21
K@Y TAKEAWAYS........cciiiiiiirenneeciiceeeiieeennnnecssseeeessssssnsssssssssssssssssssssssssssssssssssnssssssssssssssssnnnnsssnses 24
AdAIIONAI RESOUICES ......uueiiiueiiiireiiiineiiiieiiinntisisttsssntessssesssssesssssstssssssssssssssssssssssssssssssses 25
L= =T (=T o Lo =T 27

Pg. 3

Invest>X

NOVA SCOTIA



> Market Overview




TRADE MARKET INTELLIGENCE REPORT: EAST ASIA & PACIFIC DEEP DIVE — VALUE ADD OPPORTUNITIES

Market Overview

The East Asia & Pacific region is emerging as the world’s most dynamic consumer market, powered by
rapid economic growth, arising middle class, and evolving lifestyles. The region has consistently outpaced
Europe and North America in real GDP growth, demonstrating resiience and strong long-term
momenfum. While the East Asia & Pacific region spans 37 counftries, this report focuses on priority
consumer markets, ASEAN, China, Japan, and South Korea, where demand shifts and scale create the

most immediate opportunities. This backdrop creates fertile ground for value-added products. '

World regions according to the World Bank

Regions as defined by the World Bank.

~
-
& North America [l Latin America and Caribbean [l Sub-Saharan Africa
[ Middle East, North Africa, Afghanistan and Pakistan [l Europe and Central Asia [l South Asia
[ East Asia and Pacific [] No data
Data source: World Bank OurWorldinData.org/world-region-map-definitions | CC BY
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Building on this growth story, three structural shifts are shaping food demand across the region, each

creating clear entry points for Nova Scotian exporters:

Pg. 6

Rising Middle Class, Urbanization, and Economic Growth: By 2030, the region is expected to host
two-thirds of the global middle class, bringing hundreds of millions of new consumers with higher
disposable incomes and shifting tastes. Urbanization and modern grocery growth, 6—7% annually
in ASEAN, are transforming distribution, making packaged, ready-to-cook, and frozen foods more
accessible.

Health and Wellness as a Key Demand Driver: Nearly two in three Asian consumers now prioritize
health overindulgence, with 44% checking labels for protein, vitamins, or nufrients. This demand
for functional and fortified products positions the region as a natural fit for foods that deliver both
nufrition and convenience. The region’s stable GDP growth frajectory, despite short-term shocks,
suggests consumers will confinue to allocate spending toward higher-quality, health-conscious
opftions. v v

Digital Adoption and Retail Modernization Expanding Access: Asian countries lead globally in
digital adoption, with online grocery and delivery platforms rivaling or surpassing North America.
As the chart below shows, the post-pandemic rebound coincided with rapid e-commerce growth
and retail modernization. Convenience stores in Southeast Asia are projected to grow ~7%
annually, while China’s meal kit market is expected to friple by 2026. These structural shifts enable
innovative value-added foods to quickly reach both niche and mass-market audiences. Vi vii v
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Chart 1: ASEAN Modern Grocery Growth: Urban Consumers Shifting from Wet Markets to Modern Reftail
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Taken together, economic momentum, health-driven demand, and digital-first retail channels make East
Asia & Pacific an attractive region for growth in value-added foods. For exporters, this market offers not

only scale but also sophisticated consumers who are ready to embrace high-quality, innovative products.

Value-Add Formats Gaining Traction

Across the region, three factors are shaping demand: convenience, health, and trust. Consumers want
meal solutions that save time, functional foods that support wellness, and transparency on where their
food comes from. These drivers have given rise to distinct product formats that are scaling quickly across

markets.

e Convenience Meal Kits & Ready-to-Cook Solutions x xi xi xii xiv
e Snackification — Ingredient and Flavour Innovation xv xvi

e Smart & Connected Packaging (QR & Traceability) xvii xvii

e Halal-Certified Snacks & Ready Meals xix xx xxi xxi

e Functional & Fortified Food and Beverages i xiv xxv

Pg. 9
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Trend Category

What is it?

What could it look like?

Convenience Meal
Kits & Ready to
Cook Solutions *

xii xiii xiv

Busy urban lifestyles have made meal kits and semi-prepared dishes one of
Asia’s fastest-growing categories. In China, the pre-prepared dish market is
projected to nearly triple from RMB 346 billion in 2021 to RMB 1 trillion by 2026.
These include marinated proteins, hotpot ingredient packs, and stir-fry kits
designed to replicate restaurant flavors at home. In Japan and South Korea,
frozen “cook-from-frozen” seafood and marinated ready meals are gaining
traction thanks to stronger cold-chain logistics.

Nova Scotia exporters could adapt by
offering BBQ-ready seafood kits, pre-
marinated scallops, or chowder bowls
tailored to Asian taste profiles. The
combination of premium Canadian
inputs with local sauces and spices
positions products well for this demand.

Snackification -
Ingredient and
Flavour Innovation

XV XVi

Snackification is a defining consumer trend across Asia, and seafood is a natural
fit. Products like flavored fish cakes, shrimp balls, and crispy fish skin have
found wide acceptance when combined with bold flavor innovation.
Singapore’s salted egg fish skin is the standout example: once a novelty, it
quickly became a mainstream snack sold across multiple Asian markets. Young
consumers are particularly responsive to fusion snacks that combine traditional
bases with global inspiration — chili-mango dried fruit, ssaweed popcorn, or
lobster-flavored crackers. Importantly, this trend extends well beyond seafood.

East Asia & Pacific is the leading region globally for fruit-based snack launches
over the past year, highlighting strong consumer demand for portable, shelf-
stable formats that combine indulgence with natural health cues. Chili, salt,
honey, and chocolate are among the most popular flavor pairings, showing how
fruit is being re-cast into bold hybrids that mirror the same fusion drivers behind
seafood snacks.

For Nova Scotia producers, integrating
haskap powders or apple purees into
snackable seafood or grain bases not
only aligns with this regional preference
but also creates a differentiated, export-
ready format that is easier to ship than
fresh goods.
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Trend Category

What is it?

What could it look like?

Smart &
Connected
chkaging xvii xviii

Food safety and transparency remain top concerns in Asia. Over 850 million
food packages in Asia-Pacific already feature scannable QR codes, allowing
consumers to verify origin, certifications, or even access recipes. In Ching,
Korea, and Japan, QR and NFC packaging is now an expectation, especially for
imported goods. Smart packaging is not only a marketing tool but also a
competitive necessity in markets where authenticity concerns influence
purchasing decisions

For Nova Scotia exporters, adopting QR-
linked fraceability, e.g., scanning a
package of frozen scallops to see the
Nova Scotia harvester’s story, builds
consumer trust while adding an element
of digital engagement.

Halal-Certified
Snacks & Ready
MeGIS Xix XX Xxi xxii

Halal certification is critical in Southeast Asia, where Indonesia and Malaysia
drive demand in a market projected to surpass USD 2 trillion globally by
2033. While halal products cater to Muslim consumers, non-Muslim buyers also
associate the label with higher safety and quality standards. Halal-certified
seafood jerky, instant soups, frozen meals, and snacks are expanding rapidly.
For example, even Singapore’s salted egg fish skin brands reformulated recipes
to secure halal certification, unlocking mainstream distribution.

For Nova Scotia exporters, investing in
halal compliance can dramatically
expand addressable markets and
improve product acceptance across the
Indo-Pacific.

Functional &
Fortified Food &
BeVerageS XXiii XXV XXV

The functional beverage market in Asia is forecast to grow ~50% between
2025-2030, driven by millennials and health-oriented urbanites. Categories
like vitamin-enriched juices, probiotic tonics, oat milks, and collagen-infused
teas are gaining mass appeal. One Chinese brand recently launched oat milk
with added kidney bean fiber for digestion, while Korean companies are
developing “dual-function” green juices that address multiple health concerns.
Beyond beverages, the concept of food as medicine resonates strongly. Sea
cucumber supplements, long part of Traditional Chinese Medicine, are now
widely marketed in capsule and powder form for immunity and vitality.

Nova Scotian producers could leverage
marine collagen, kelp minerals, or
omega-3 seafood extracts in fortified
snacks and drinks, positioning products
squarely within Asia’s health-and-
wellness wave.
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To summarize, the East Asia & Pacific region’s value-added food market is defined by formats that deliver
convenience, flavor, and reassurance. Meal kits save fime while replicating dining-out experiences;
snacks fransform humble ingredients into viral hits; QR packaging builds frust; halal certification expands
reach; and functional beverages connect directly to wellness-driven lifestyles. For Nova Scotia exporters,
the opportunity lies in adapting unique Atlantic inputs, seafood, fruits, condiments, info these proven
formats. By aligning with these dominant trends, exporters can capture both scale and premium

positioning in the world’s fastest-growing consumer region.

Consumer Insights by Market

East Asia & Pacific is one of the world’s most dynamic consumer regions, but it is not a single market.
Consumer behavior and purchasing drivers differ significantly across sub-regions, shaped by
demographics, culture, and economic conditions. Understanding these distinctions is critical for exporters

Climing to pOSiﬂOﬂ value-added foods successfully. XXVI XXVl XXVl XXX XXX XXX XXXTT XXX XXXV XXXV

Across ASEAN, China, Japan, and South Korea, Nova Scotia’s seafood exports, especially lobster and
crab, are already well aligned with market demand, but consumer drivers reveal nuanced opportunities.
Overlaying these insights, the unifying themes of convenience, health, and trust point to growth potential,
but exporters that adapt product positioning, whether through halal certification, functional claims,
fraceability features, or convenient formats, will be best placed to deepen penetration in the Indo-

Pacific, the world’s fastest-growing consumer region.

pg. 12
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Asiq) XXVii Xxviii

reach two-thirds of global total by
2030; Indonesia alone has 280M
people, ~25% middle class.

value-driven, with e-commmerce and social
media shaping choices; halal certification is
essential in Muslim-majority markets

Region Demographics & Market Profile Key Consumer Drivers Top Nova Scotia Exports in 2024 >
Over 680M people, majority under Rising agri-food imports (up 177% from Crabs, frozen - CAD $20.4rm
35; 70% internet penetration drives 2012-2022) show openness to new tastes, o )
AL e-commerce; middle class to including bold flavors; consumers remain Lefesiiens; e = GAD S 8
(Southeast ’ 9 ' Lobsers, frozen - CAD $7.6m

Clams, frozen - CAD $3.9m
Soya beans - CAD $2.6m

Massive, tfrendsetting urban middle

In Chinag, 83% growth in on-pack QR codes
highlights demand for safety and traceability;

Lobsters, live — CAD $432.1m
Clams, frozen — CAD $56.2m

for convenient, premium-quality
products

hit $1.23B in 2021 and are projected at $15B
by 2024, supporting seniors and dual-income
families.

x)gl:ixr:?m s soieeied AOTY sl slowin.g income groyvfh dri\{es volu.e— N Cold-water shrimps & prawns, frozen —
households by 2030. conscious yet premlum choices, with rising CAD $43.2m
focus on health/functional foods, Lobsters, frozen — CAD $20.6m
convenience, and online-first shopping. Crabs, frozen — CAD $16.2m
Trusted brands and premium quality remain Crabs, frozen — CAD $21.1m
Aging population (29% over 65), vital, with 29% of the population over 65 Lobsters, live — CAD $16.3m
Japan 0 shrinking households, and demand | driving convenience demand; meal kit sales Fruits & edible nuts, frozen — CAD $8.2m

Clams, frozen — CAD $6.6m
Livers, roes and milt of fish, frozen — CAD
$4.5m

South Korea

XXXIV XXXV

Young, tech-savvy consumers
(70% online) with fast-growing
middle class and strong seafood
demand.

Korea'’s shifting demographics, marked by
more one-person households and a rising
female labor participation rate, are fueling
demand for ready-to-eat kits, HMR (home
meal replacement) products, and
convenience foods, projected to grow 14%
annually through 2030.

Lobsters, live — CAD $43.3m

Lobsters, frozen — CAD $15.3m

Animal fats & oils (hydrogenated/re-
esterified) — CAD $9.Im

Microbial fats & oils
(hydrogenated/processed) — CAD $7.7m
Fruits & edible nuts, frozen — CAD $3.6m
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Value-Add in Action

The East Asia & Pacific region offers rich opportunities for Nova Scotia producers to turn their unique
ingredients info high-value, consumer-ready products. Real-world examples show how both seafood and

non-seafood inputs are being fransformed into successful value-added offerings across the region.

e Waste to Wealth: Seafood by-products (skins, shells, by-catch) can be reimagined intfo premium
snacks and supplements, xoxvixxxvi xxvii

e Tradition with Convenience: modern packaging and formats can make fraditional foods
accessible to busy consumers, xxix x xi

e Health and Functionality: Products fortified with functional ingredients (fiber, collagen, omega-3)
have strong uptake across Asia. i i xiv

e Cultural Fusion: Local Canadian ingredients can gain traction when adapted to Asian flavor
profiles or gifting cultures. v xivixivii xivii

The market rewards creativity and cultural insight. Producers who align their unique resources with
consumer desires for health, indulgence, convenience, and authenticity stand to capture high-value

opportunities.

pg. 14
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Waste to Wealth

Seafood by-products (skins, shells, by-catch) can be reimagined into premium snacks and
SUpplemems. XXVI XXXVii XXxviii

e Salted Egg Fish Skin Crisps (Sinagpore): Irvin's

turned salmon skin off-cuts into a premium snack

by coating them with salted egg yolk, a beloved

local flavor. Trendy packaging and branding made

it a regional sensation, later imitated across Asia.

o |Insight: Even by-products can be elevated into
high-margin products when paired with local
flavor trends and strong branding.

e Sea Cucumber Supplements (China/lceland):

Ground into capsules, sea cucumber became a

high-value health supplement tied to Traditional

Chinese Medicine (TCM).

o |Insight: Processing and positioning can unlock
premium markets for marine resources beyond
foodservice.



https://eatirvins.sg/collections/fish-skin?srsltid=AfmBOoqQw_CB8zmv4ngAaR1QD4Lfk8GCoJOM4XcL9VYHcMod1dpv8fpb
https://eatirvins.sg/collections/fish-skin?srsltid=AfmBOoqQw_CB8zmv4ngAaR1QD4Lfk8GCoJOM4XcL9VYHcMod1dpv8fpb
https://arcticstar.is/product/wild-sea-cucumber-capsules/

> Tradition with Convenience

Modern packaging and formats can make fraditional foods accessible to busy consumers.

e Dashi Broth Kits (Japan): Packaged “tea-bag_style”

dashi _sachets (kelp and bonito) modernized a

traditional staple. These kits balance authenticity

and convenience while commanding premium prices

o |Insight: Convenience formats that respect
tradition are highly valued in Asia. Nova Scotia
could replicate this with lobster chowder kits or
seafood broth packs.

* Pre-Marinated Tilapia Fillets (China): Guolian
Aquatic shifted from bulk frozen fish to pre-grilled,

seasoned tilapia packs, branded as “Latin

American bream.” This repositioned a low-cost fish
intfo a premium convenience product.

o |Insight: Smart rebranding and recipe innovation

can turn undervalued species into consumer

favorites.

xxxix x| xli



https://www.justonecookbook.com/dashi-packet/
https://www.justonecookbook.com/dashi-packet/
https://www.seafoodsource.com/news/premium/supply-trade/guolian-leading-transition-of-chinese-tilapia-industry-to-value-added-domestic-focus
https://www.seafoodsource.com/news/premium/supply-trade/guolian-leading-transition-of-chinese-tilapia-industry-to-value-added-domestic-focus
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Health and Functionality

Products fortified with functional ingredients (fiber, collagen, omega-3) have strong

xlii xliii xliv

uptake across Asia.

¢ Functional Seaweed Drinks: From agar fruit drinks
in Taiwan to kelp teas in Japan, seaweed is
positioned as a natural, digestive health enhancer.
o Insight: Nova Scotia’s abundant seaweeds could
be developed into convenient, health-oriented
beverage or snack products.

¢ Fiber-Fortified Oat Milk: A startup in China added

white kidney bean fiber to oat milk to target

digestion and carb absorption, winning over Gen Z
health-conscious consumers

o Insight: Adding functional benefits to familiar

formats (fiber, vitamins, plant-based proteins)

resonates strongly with Asia’s young consumers.
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> Cultural Fusion

Local Canadian ingredients can gain traction when adapted to Asian flavor profiles

xlv xlvixlvii xlviii

or gifting cultures.

LR R ey il
; AR gt d y

¢ Hybrid Meat Satay (Singapore): Blending chicken

with plant-based “Q-protein,” innovators created

skewers that appeal to flexitarians seeking taste,

health, and sustainability.

o Insight: Hybrid products appeal to conscious
consumers by reducing, not eliminating, meat.
YouGov's October 2023 survey shows 18% of
Singaporeans are flexitarians, compared to 5%
vegetarian/vegan and 51% full meat eaters. This
highlights a mainstream opportunity for hybrids
like chicken-plus-plant-protein satay that balance
taste with mindful consumption

j;[;l]r_- j.'-_,{lj)'\a\ ]
¥ 7 b LA D ST IR FEch

e Maple Goes Modern: Maple syrup has found new
life in candies, spreads, and baked goods across
Asia. In Japan, maple sugar candies are positioned
as premium gifting items.

o Insight:  Commodity ingredients can be

T, [0

reimagined as heritage-rich, indulgent products. _' | Maple Noutcan

Y
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Packaging, Cerlification & Positioning

In East Asia & Pacific, food packaging is more than a wrapper, it's a signal of trust, quality, and cultural fit.
With consumers making quick decisions in crowded aisles and online marketplaces, how a product is
certified, packaged, and presented often matters as much as the product itself. Nova Scotian exporters
can gain an edge by failoring their approach to local expectations of safety, sustainability, and lifestyle

alignment. The following outlines key tips and considerations to get started:

Obtain Key Certifications
e Halal certification is critical in Muslim-majority markets. Two of the most recognized authorities are:

o JAKIM (Department of Islamic Development Malaysia) - Malaysia’s official halal
certification body, considered one of the most globally respected and widely accepted
standards. Products certified by JAKIM are recognized across many Muslim markets.

o MUI (Mdgijelis Ulama Indonesia) — Indonesia’s Islamic Scholars Council, which oversees halal
certification in the world’s largest Muslim population. MUI's halal stamp is indispensable for
enfry into Indonesia’s massive consumer base.

¢ Beyond halal, other “trust badges” such as organic, HACCP, ISO, and non-GMO labels reassure
retailers and consumers about safety and quality.

e Canadian exporters can also leverage CFIA inspection standards and organic equivalency
agreements with Japan, Korea, and Taiwan, which simplify access to premium niche markets. xix!

pg. 19

Invest>X

NOVA SCOTIA


https://www.islam.gov.my/en/
https://mui.or.id/
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Build Trust with Traceability

e QR codes or scannable barcodes linking to product origin, safety checks, or recipes in local
languages strengthen authenticity.

e Clear labeling of nutrition, allergens, and harvest dates is especially valued in markets like Chinag,
where food fraud has been a past concern. lifi

Prioritize Sustainable, Premium Packaging

e Recyclable or biodegradable materials signal alignment with eco-conscious consumers and
government policies.

e Messages like "100% recyclable” or “plastic-free” can differentiate products.

e Maftch pack sizes to local habits: single-serve packs in Japan, multi-packs in Korea/Taiwan, gift-
ready boxes in China. i i

Function-Forward Messaging
e Highlight health and lifestyle benefits prominently (e.g., "High Protein,” “Low Sugar,” “Gut Health™).
e Use culturally relevant icons or local-language claims to make benefits instantly clear.
e Ensure compliance with local health-claim regulations. v
Culturally Aligned Branding & Design
e Tailor design to local norms: red/gold for premium products in China, minimalist for Japan.
e Translate or transliterate product names; show key ingredients visually.

e Subtle cues of Canadian origin (maple leaf, “from Nova Scotia”) can enhance credibility.V

In the region’s fast-growing food markets, certifications, packaging, and positioning are as strategic as
the product itself. Halal approval from recognized bodies like JAKIM and MUI unlocks access to millions

of consumers, while fransparency, sustainability, and function-forward messaging build frust and appeal.
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East Asia & Pacific offers significant potential for Nova Scotia’s food exporters, but success depends less on the product alone and more on strategic
preparation. Entering these diverse markets requires careful selection, compliance, partnerships, and a long-term view. Below is a concise roadmap, with
each step linked to why it matters and how a Nova Scotia producer might put it into action.

Consideration

Why it Matters?

What could it look like?

Available Tools

Identifying a
Beachhead Market

Starting with one priority market reduces risk
and accelerates learning before expanding
regionally.

A juice company focuses first on
Singapore’s premium grocery sector,
then expands to Malaysia once
demand is established.

Trade missions, market
intelligence reports, in-market
advisors (TCS).

Utilizing Trade Tools
&
Agreements

Agreements:
e Comprehensive and Progressive Agreement
for Trans-Pacific Partnership - CPTPP,
e Canada-Korea Free Trade Agreement -
CKFTA)
In negotion:
e Canada - ASEAN Free Trade Areeement
e Canada - Indonesia Comprehensive
Economic Partnership Agreement

A grain snack exporter leverages
CPTPP tariff cuts to access Japan,
supported by TCS insights.

Trade Commissioner Service
(TCS), Export Development
Canada (EDC), Canada
Brand, Global Affairs Canada
training.

Exploring Strategic
Partnerships &

Local partners provide knowledge of retail
channels, consumer tastes, and certification

A sauce maker collaborates with a
Korean distributor to adjust flavors

Trade missions, matchmaking
services, provincial export

Certifications &
Standards Early

Halal, organic, or HACCP certifications are often
prerequisites for entry into key markets.

JAKIM halal certification before
entering Malaysia.

Distribution
Opportunities pathways. and co-brand with a local chef. development programs
. Certification support fundin
Planning A blueberry snack bar secures PP d

(e.g., cost-sharing programs),
industry associations, training
workshops.



https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/index.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/cptpp-ptpgp/index.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/korea-coree/index.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/korea-coree/index.aspx?lang=eng
https://www.international.gc.ca/trade-commerce/trade-agreements-accords-commerciaux/agr-acc/asean-anase/fta-ale/negotiations-negociations.aspx?lang=eng
https://www.international.gc.ca/country_news-pays_nouvelles/2024-11-15-indonesia-indonesie.aspx?lang=eng
https://www.international.gc.ca/country_news-pays_nouvelles/2024-11-15-indonesia-indonesie.aspx?lang=eng
https://www.tradecommissioner.gc.ca/en.html
https://www.tradecommissioner.gc.ca/en.html
https://www.edc.ca/
https://www.edc.ca/
https://investnovascotia.ca/export-nova-scotia
https://investnovascotia.ca/export-nova-scotia
https://investnovascotia.ca/export-nova-scotia
https://investnovascotia.ca/export-nova-scotia
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Consideration

Why it Matters?

What could it look like?

Available Tools

Building for Long-Term
Growth

Establishing trust, compliance, and recognition in
Asia requires sustained effort and patience.

A seafood exporter pilots in
Singapore for 2-3 years before
scaling regionally.

Ongoing trade missions,
aftercare support, sector-
specific mentorship.

Strengthening
Branding &
Storytelling

Local consumers may not know Nova Scotia;
storytelling builds trust and differentiation.

Lobster bisque packaged with
Canadian coastal imagery and
translated labeling.

Canada Brand toolkit,

marketing training, funding

for promotional materials.

Exploring Strategic
Partnerships &
Distribution
Opportunities

Local partners provide knowledge of retail
channels, consumer tastes, and certification
pathways.

A sauce maker collaborates with a
Korean distributor to adjust flavors
and co-brand with a local chef.

Trade missions, matchmaking

services, provincial export

development programs

Adapting to Cultural
Expectations

Understanding etfiquette, gift-giving traditions,
and relationship-building is essential for
successful partnerships.

A jam producer develops premium
boxed sets to align with Japanese
gift culture.

Cross-cultural training, in-
market seminars, mentorship
through chambers of
commerce.

Intellectual Property

IP protection is essential, helping prevent
imitation and protect brands, know-how, and
long-term competitiveness.

Proprietary recipes, formulations, or
processing methods (trade secrets)
for value-added foods

Protecting_your intellectual

property abroad.

Market entry is not a quick win; it's a multi-year investment. Nova Scotia producers who start small, leverage Canada’s trade tools, adapt products with
trusted partners, and commit to building relationships can turn the region’s growing demand for high-quality foods into sustainable, long-term success.
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> Key Takeaways

15

Nova Scotia’s food producers are well-positioned to seize opportunities in East Asia & Pacific, the
world’s fastest-growing consumer region. With demand fueled by a rising middle class, health-
conscious consumers, and digital-first retail, the province’s seafood, agriculture, and beverage
sectors can expand their footprint through innovation, partnerships, and cultural alignment. Key
takeaways include:

Capture Growth in Asia’s Dynamic Markets: The fastest-growing consumer region,
with two-thirds of the global middle class by 2030. Nova Scotia producers can tap

this demand by aligning with consumer priorities of convenience, health, and trust.

Move Up the Value Chain: Transforming raw exports into value-added products—like
meal kits, fortified beverages, and halal-certified foods—positions Nova Scotia to
secure higher margins and long-term competitiveness.

Leverage Supports & Build for the Long Term: Trade agreements, TCS, EDC, and
Invest Nova Scotia’s export development programming can provide market insights,
funding, and connections. Entry requires patience and brand-building, but steady

investment leads to sustainable success.

_
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Want to take a deeper dive into opportunities specific to your business, Invest Nova

Scotia has a number of programs and servces that can support you.

Connect with

Find out more at investnovascotia.ca

>



https://investnovascotia.ca/
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Additional Resources

Nova Scotia & Atlantic Supports

e Invest Nova Scotia — Export Development Program: Funding, mentorship, and export readiness

initiatives including trade missions and market entry programs.

e Invest Nova Scoftia — Trade Market Intelligence (TMI): Custom research and sector insights to help

Nova Scotia companies identify opportunities, assess competition, and enter new markets.

e The Market Enfry Development Program: helps Atlantic Canadian businesses grow with

confidence in Europe and the Indo-Pacific.

e Aflantic Canada Opportunities Agency (ACOA) — Export Development: Federal programs and

advisory support for Aflantic Canadian companies expanding info global markets.

e World Trade Cenfre Atlantic Canada (WTCAC): Regional hub providing fraining, trade missions,

and international business connections.

Federal Trade Tools & Funding

e Trade Commissioner Service (TCS): On-the-ground support in 160+ markets, offering advisory

services, matchmaking, and sector intelligence.

o Export Development Canada (EDC) — Agri-Food Export Hub: Export financing, risk insurance, and

advisory services designed for agri-food exporters.

e CanExport SMEs Program: Federal funding to help Canadian SMEs with market research, frade

shows, and promotional activities abroad.

e Clobal Affairs Canada - Free Trade Agreements: Summaries and benefits of frade agreements

like CPTPP, CKFTA, and CETA, including tariff reduction details.

e Canada’s Indo-Pacific Strategy: Framework for Canada’s engagement in the Indo-Pacific,

highlighting trade, investment, and funding opportunities.
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Sector & Branding Supports

e Canada Brand Program — Agriculture and Agri-Food Canada: Branding toolkit with visual assets,
messaging, and consumer insights to strengthen Canada’s food exports.

e Canadian Agri-Food Trade Alliance (CAFTA): Industry alliance advocating for agri-food exporters,
with updates on global market access and competitiveness.

¢ Canadian Food Inspection Agency (CFIA): Export standards, labeling guidance, and certfification
requirements for intfernational food trade.

Certifications & Compliance

o JAKIM —Malaysia Halal Certification: Malaysia’s globally respected halal certification body, widely
accepted across Muslim markets.

e MUl — Indonesia Halal Certification: Indonesia’s primary halal certification authority, essential for
accessing its large consumer base.

Invest>X

NOVA SCOTIA
pg. 26


https://www.canada.ca/en/agriculture-agri-food/news/2023/02/government-of-canada-launches-canada-brand-refresh-for-agriculture-and-agri-food-products-in-international-markets.html
https://www.cafta.org/
https://inspection.canada.ca/en
https://halalqualitycontrol.com/en/accreditation-2/
https://halalmui.org/en/homepage/

TRADE MARKET INTELLIGENCE REPORT: EAST ASIA & PACIFIC DEEP DIVE — VALUE ADD OPPORTUNITIES

References

"World Bank. (2025). GDP (current US$): East Asia & Pacific, North America, Europe & Central Asia, Latin
America & Caribbean. World Development Indicators database. https://data360.worldbank.org/en/economies

i Roser, M. (2024). World region map definitions. https://ourworldindata.org/world-region-map-definitions

i Export Development Canada. (2023, August 23). Agri-food export markets in Indo-Pacific. Export
Development Canada. Retrieved August 18, 2025, from https://www.edc.ca/en/article/agri-food-export-markets-
indo-pacific.html

v nnova Market Insights. (2024, July 22). Consumer food trends in Asia. Innova Market Insights. Retrieved
August 18, 2025, from https://www.innovamarketinsights.com/trends/consumer-food-trends-in-asia/

v UBS Investment Bank. (2023). Modern grocery retail across ASEAN markets. UBS Investment Bank. Retrieved
August 18, 2025, from https://www.ubs.com/global/en/investment-bank/insights-and-data/2023/asean-
grocery.html

vi Daxue Consulting. (2024, June 27). Meal kits in China: Catering to modern lifestyles with convenience and
culinary variety. Daxue Consulting. https://daxueconsulting.com/meal-kits-in-china/

Vi Francois, M., Kuijpers, D., & Potia, A. (2022, December 13). The state of grocery in Southeast Asia. McKinsey
& Company. https://www.mckinsey.com/industries/retail/our-insights/the-state-of-grocery-in-southeast-asia

vii Godfrey, M. (2023, August 1). China’s economic struggles not denting seafood industry’s push into domestic
convenience market. SeafoodSource. https://www.seafoodsource.com/news/premium/supply-trade/chinas-
economic-struggles-not-denting-seafood-industry-s-push-into-domestic-convenience-market

x Francois, M., Kuijpers, D., & Potia, A. (2022, December 13). The state of grocery in Southeast Asia. McKinsey &
Company. https://www.mckinsey.com/industries/retail/our-insights/the-state-of-grocery-in-southeast-asia

* Innova Market Insights. (2024, July 22). Consumer food trends in Asia. Innova Market Insights. Retrieved
August 18, 2025, from https://www.innovamarketinsights.com/trends/consumer-food-trends-in-asia/

xi Daxue Consulting. (2024, June 27). Meal kits in China: Catering to modern lifestyles with convenience and
culinary variety. Daxue Consulting. https://daxueconsulting.com/meal-kits-in-china/

Xi Kitada, S. (2023, March 17). Seafood market update: Japan (Osaka ATO report JA2023-0020). United States
Department of Agriculture, Foreign Agricultural Service.

Invest>X

NOVA SCOTIA
pg. 27


https://data360.worldbank.org/en/economies
https://ourworldindata.org/world-region-map-definitions
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://www.innovamarketinsights.com/trends/consumer-food-trends-in-asia/
https://www.ubs.com/global/en/investment-bank/insights-and-data/2023/asean-grocery.html
https://www.ubs.com/global/en/investment-bank/insights-and-data/2023/asean-grocery.html
https://daxueconsulting.com/meal-kits-in-china/
https://www.mckinsey.com/industries/retail/our-insights/the-state-of-grocery-in-southeast-asia
https://www.seafoodsource.com/news/premium/supply-trade/chinas-economic-struggles-not-denting%E2%80%91seafood%E2%80%91industry%E2%80%91s%E2%80%91push%E2%80%91into%E2%80%91domestic%E2%80%91convenience%E2%80%91market
https://www.seafoodsource.com/news/premium/supply-trade/chinas-economic-struggles-not-denting%E2%80%91seafood%E2%80%91industry%E2%80%91s%E2%80%91push%E2%80%91into%E2%80%91domestic%E2%80%91convenience%E2%80%91market
https://www.mckinsey.com/industries/retail/our-insights/the-state-of-grocery-in-southeast-asia
https://www.innovamarketinsights.com/trends/consumer-food-trends-in-asia/
https://daxueconsulting.com/meal-kits-in-china/

TRADE MARKET INTELLIGENCE REPORT: EAST ASIA & PACIFIC DEEP DIVE — VALUE ADD OPPORTUNITIES

https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood %20Market%20
Update Osaka%20ATO Japan JA2023-0020.pdf

Xii Kitada, S. (2023, March 17). Seafood market update: Japan (Osaka ATO report JA2023-0020). United States
Department of Agriculture, Foreign Agricultural Service.
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood%20Market%20
Update Osaka%20ATO_ Japan JA2023-0020.pdf

xv IMARC Group. (2025). South Korea seafood market: Trends, size & forecast 2025-2033. IMARC Group.
Retrieved 13 August 2025, from https://www.imarcgroup.com/south-korea-seafood-market

x Chong, Y. (2020, November 13). Golden Duck salted eggq fish skin vs Irvin’s salted eggq fish skin: Which is
better?. Asian Pantry. https://asianpantry.com.au/blogs/news/golden-duck-vs-irvins-salted-egg-fish-skin

xi Innova Market Insights. (2024, September 10). Global fruit-based snack trends. Retrieved from
https://www.innovamarketinsights.com/trends/global-fruit-based-snack-trends/

xii Market Growth Reports. (2025, July 28). Food traceability market size, share, growth, and industry analysis,
by type (Meat Traceability System, Vegetable and Fruit Traceability System, Milk Food Traceability System); by
application (Government Department, Food Suppliers, Retailers); regional insights and forecast to 2033. Market
Growth Reports. Retrieved August 18, 2025, from https://www.marketgrowthreports.com/market-reports/food-
traceability-market-104616#:~:text=North%20America

wiit | yttenberger, D. (2019, May 14). Connected packaging in APAC: China, Korea and Japan lead the rest of the
world in on-pack QR code adoption. FoodNavigator-Asia. Retrieved August 13, 2025, from
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC-China-Korea-and-Japan-
lead-the-rest-of-the-world-in-on-pack-QR-code-adoption

*xx Global Market Insights, Inc. (2025, July). Halal foods market size & share, growth opportunity 2025-2034.
Global Market Insights. Retrieved August 18, 2025, from https://www.gminsights.com/industry-analysis/halal-
foods-market

* ResearchAndMarkets.com. (2025, August 8). Asia Halal Food Market Trends and Growth Report 2025—2033:
Rising awareness, globalization, regulatory standards, e-commerce expansion, and health & safety concerns
fueling expansion [Press release]. Business Wire. Retrieved August 18, 2025, from
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-
Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-
Safety-Concerns-Fueling-Expansion-----ResearchAndMarkets.com

xi Business Wire. (2025, August 8). Asia Halal Food Market Trends and Growth Report 2025-2033: Rising
awareness, globalization, regulatory standards, e-commerce expansion, and health & safety concerns fueling
expansion [Press release]. Business Wire. https://www.businesswire.com/news/home/20250808452819/en/Asia-

Invest>X

NOVA SCOTIA
pg. 28


https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood%20Market%20Update_Osaka%20ATO_Japan_JA2023-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood%20Market%20Update_Osaka%20ATO_Japan_JA2023-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood%20Market%20Update_Osaka%20ATO_Japan_JA2023-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood%20Market%20Update_Osaka%20ATO_Japan_JA2023-0020.pdf
https://www.imarcgroup.com/south-korea-seafood-market
https://asianpantry.com.au/blogs/news/golden-duck-vs-irvins-salted-egg-fish-skin
https://www.innovamarketinsights.com/trends/global-fruit-based-snack-trends/
https://www.marketgrowthreports.com/market-reports/food-traceability-market-104616#:~:text=North%20America
https://www.marketgrowthreports.com/market-reports/food-traceability-market-104616#:~:text=North%20America
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC-China-Korea-and-Japan-lead-the-rest-of-the-world-in-on-pack-QR-code-adoption
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC-China-Korea-and-Japan-lead-the-rest-of-the-world-in-on-pack-QR-code-adoption
https://www.gminsights.com/industry-analysis/halal-foods-market
https://www.gminsights.com/industry-analysis/halal-foods-market
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion-----ResearchAndMarkets.com
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion-----ResearchAndMarkets.com
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion-----ResearchAndMarkets.com
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion---ResearchAndMarkets.com

TRADE MARKET INTELLIGENCE REPORT: EAST ASIA & PACIFIC DEEP DIVE — VALUE ADD OPPORTUNITIES

Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-
Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion---ResearchAndMarkets.com
xi |IRVINS (n.d.). Salted Egg Fish Skin (210 g). IRVINS Singapore. Retrieved August 13, 2025, from
https://eatirvins.world/products/salted-egg-fish-skin-big-210g

i Mordor Intelligence. (2024, October 8). Asia-Pacific functional beverages market size & forecast (2025—
2030). Mordor Intelligence. Retrieved August 18, 2025, from https://www.mordorintelligence.com/industry-
reports/asia-pacific-functional-beverage-market

xiv Yow, A. (2025, June 17). How Asia and the Middle East are shaping beverage trends. FoodNavigator-Asia.
Retrieved August 13, 2025, from https://www.foodnavigator-asia.com/Article/2025/06/17/how-tech-and-local-
flavours-drive-beverage-trends-in-asia/

v Arctic Star. (n.d.). Wild sea cucumber capsules (80 capsules). Arctic Star Health Products. Retrieved

August 13, 2025, from https://arcticstar.is/product/wild-sea-cucumber-capsules/

xvi Based on data from Trade Data Online, https://ised-isde.canada.ca/site/trade-data-online/en

xvii ResearchAndMarkets. (2025, August 8). Asia Halal Food Market Trends and Growth Report 2025-2033:
Rising awareness, globalization, regulatory standards, e-commerce expansion and health & safety concerns
fueling expansion [Press release]. Business Wire. Retrieved August 19, 2025, from
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-
Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-
Safety-Concerns-Fueling-Expansion---ResearchAndMarkets.com

xvii Bagnato, R. (2024, December 17). Indo-Pacific agri-food office opens more opportunities for exporters. Export
Development Canada. https://www.edc.ca/en/article/canadas-new-indo-pacific-agri-food-hub.html

xix Zipser, D., Seong, J., & Woetzel, L. (2021, November 11). Five consumer trends shaping the next decade of
growth in China. McKinsey & Company. Retrieved August 19, 2025, from https://www.mckinsey.com/cn/our-
insights/our-insights/five-consumer-trends-shaping-the-next-decade-of-growth-in-china

*»x Neo, P. (2019, May 14). Connected packaging in APAC: China, Korea and Japan lead the rest of the world in
on-pack QR code adoption. FoodNavigator-Asia. Retrieved August 14, 2025, from https://www.foodnavigator-
asia.com/Article/2019/05/14/Connected-packaging-in-APAC-China-Korea-and-Japan-lead-the-rest-of-the-world-
in-on-pack-QR-code-adoption

x»xi Moors, R. (2024, October 6). Shifting economic tides reshape China’s appetite for quality, convenience, and
sustainability. Informa Markets — FI Global Insights. Retrieved August 14, 2025, from
https://insights.figlobal.com/diet-health/shifting-economic-tides-reshape-china-s-appetite-for-quality-convenience-
and-sustainability

Invest>X

NOVA SCOTIA
pg. 29


https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion---ResearchAndMarkets.com
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion---ResearchAndMarkets.com
https://eatirvins.world/products/salted-egg-fish-skin-big-210g
https://www.mordorintelligence.com/industry-reports/asia-pacific-functional-beverage-market
https://www.mordorintelligence.com/industry-reports/asia-pacific-functional-beverage-market
https://www.foodnavigator-asia.com/Article/2025/06/17/how-tech-and-local-flavours-drive-beverage-trends-in-asia/
https://www.foodnavigator-asia.com/Article/2025/06/17/how-tech-and-local-flavours-drive-beverage-trends-in-asia/
https://arcticstar.is/product/wild-sea-cucumber-capsules/
https://ised-isde.canada.ca/site/trade-data-online/en
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion---ResearchAndMarkets.com
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion---ResearchAndMarkets.com
https://www.businesswire.com/news/home/20250808452819/en/Asia-Halal-Food-Market-Trends-and-Growth-Report-2025-2033-Rising-Awareness-Globalization-Regulatory-Standards-E-Commerce-Expansion-and-Health-Safety-Concerns-Fueling-Expansion---ResearchAndMarkets.com
https://www.edc.ca/en/article/canadas-new-indo-pacific-agri-food-hub.html
https://www.mckinsey.com/cn/our-insights/our-insights/five-consumer-trends-shaping-the-next-decade-of-growth-in-china
https://www.mckinsey.com/cn/our-insights/our-insights/five-consumer-trends-shaping-the-next-decade-of-growth-in-china
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC-China-Korea-and-Japan-lead-the-rest-of-the-world-in-on-pack-QR-code-adoption
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC-China-Korea-and-Japan-lead-the-rest-of-the-world-in-on-pack-QR-code-adoption
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC-China-Korea-and-Japan-lead-the-rest-of-the-world-in-on-pack-QR-code-adoption
https://insights.figlobal.com/diet-health/shifting-economic-tides-reshape-china-s-appetite-for-quality-convenience-and-sustainability
https://insights.figlobal.com/diet-health/shifting-economic-tides-reshape-china-s-appetite-for-quality-convenience-and-sustainability

TRADE MARKET INTELLIGENCE REPORT: EAST ASIA & PACIFIC DEEP DIVE — VALUE ADD OPPORTUNITIES

xxii Export Development Canada. (2023, August 23). Agri-food export markets in Indo-Pacific. Export
Development Canada. Retrieved August 19, 2025, from https://www.edc.ca/en/article/agri-food-export-markets-
indo-pacific.html

xiii Kitada, S. (2023, March 17). Seafood market update: Japan (Osaka ATO report JA2023-0020). United States
Department of Agriculture, Foreign Agricultural Service.
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood%20Market%20
Update Osaka%20ATO_ Japan JA2023-0020.pdf

xxiv Export Development Canada. (2023, August 23). Agri-food export markets in Indo-Pacific. Export
Development Canada. Retrieved August 19, 2025, from https://www.edc.ca/en/article/agri-food-export-markets-
indo-pacific.html

v Y00, S. (2024, November 1). Korea seafood market update 2024 (Report No. KS2024-0027). Seoul ATO; U.S.
Department of Agriculture. Retrieved August 14, 2025, from
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Korea%20Seafood %20
Market%20Update%202024 Seoul%20ATO_ Korea%20-%20Republic%200f KS2024-0027

x»xvi Chong, Y. (2020, November 13). Golden Duck salted egg fish skin vs Irvin’s salted egg fish skin: Which is
better? Asian Pantry. Retrieved August 14, 2025, from https://asianpantry.com.au/blogs/news/golden-duck-vs-
irvins-salted-egg-fish-skin

xxvii Arctic Star ehf. (n.d.). Wild sea cucumber capsules [Product page]. Retrieved August 14, 2025, from

Arctic Star website: https://arcticstar.is/product/wild-sea-cucumber-capsules/

xxviit Arctic Star. (n.d.). Wild sea cucumber capsules (80 capsules). Arctic Star Health Products. Retrieved

August 13, 2025, from https://arcticstar.is/product/wild-sea-cucumber-capsules/

xxix Hirasawa Chen, N. (2025, February 26). Dashi packet + recipe (Video). Just One Cookbook. Retrieved
August 14, 2025, from https://www.justonecookbook.com/dashi-packet/

X Godfrey, M. (2022, January 12). Guolian leading transition of Chinese tilapia industry to value-added domestic
focus. SeafoodSource. Retrieved August 14, 2025, from https://www.seafoodsource.com/news/premium/supply-
trade/guolian-leading-transition-of-chinese-tilapia-industry-to-value-added-domestic-focus

Xi Hu, L. (2025, July 23). China’s Guolian gets state-backed PE injection for value-added processing.
Undercurrent News. Retrieved from https://www.undercurrentnews.com/2025/07/23/chinas-guolian-gets-state-
backed-pe-injection-for-value-added-processing/

i Kanary, A., & Smart, M. (2023, August 23). Agri-food export markets in Indo-Pacific. Export Development
Canada. Retrieved from https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html

Invest>X

NOVA SCOTIA
pg. 30


https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood%20Market%20Update_Osaka%20ATO_Japan_JA2023-0020.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Seafood%20Market%20Update_Osaka%20ATO_Japan_JA2023-0020.pdf
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Korea%20Seafood%20Market%20Update%202024_Seoul%20ATO_Korea%20-%20Republic%20of_KS2024-0027
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Korea%20Seafood%20Market%20Update%202024_Seoul%20ATO_Korea%20-%20Republic%20of_KS2024-0027
https://asianpantry.com.au/blogs/news/golden-duck-vs-irvins-salted-egg-fish-skin
https://asianpantry.com.au/blogs/news/golden-duck-vs-irvins-salted-egg-fish-skin
https://arcticstar.is/product/wild-sea-cucumber-capsules/
https://arcticstar.is/product/wild-sea-cucumber-capsules/
https://www.justonecookbook.com/dashi-packet/
https://www.seafoodsource.com/news/premium/supply-trade/guolian-leading-transition-of-chinese-tilapia-industry-to-value-added-domestic-focus
https://www.seafoodsource.com/news/premium/supply-trade/guolian-leading-transition-of-chinese-tilapia-industry-to-value-added-domestic-focus
https://www.undercurrentnews.com/2025/07/23/chinas-guolian-gets-state-backed-pe-injection-for-value-added-processing/
https://www.undercurrentnews.com/2025/07/23/chinas-guolian-gets-state-backed-pe-injection-for-value-added-processing/
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html

TRADE MARKET INTELLIGENCE REPORT: EAST ASIA & PACIFIC DEEP DIVE — VALUE ADD OPPORTUNITIES

xli Takaski. (n.d.). ltoen Ume Konbu-cha (Plum + Kelp Tea) — 55 g, Made in Japan [Product page]. Takaski.
Retrieved August 19, 2025, from https://www.takaski.com/product/itoen-ume-konbu-cha-plum-kelp-tea-55g-made-
in-japan/

xXiv [ im, G. Y. (2021, October 11). Fresh and functional: China plant-based firm All Plants churns out new oat milk
products for younger generation. FoodNavigator-Asia. Retrieved from https://www.foodnavigator-
asia.com/Article/2021/10/11/Fresh-and-functional-China-plant-based-firm-All-Plants-churns-out-new-oat-milk-
products-for-younger-generation/

XV Yow, A. (2025, July 22). ‘Conscious consumption’: The triple threat trend food brands should be prioritising.
FoodNavigator-Asia. Retrieved August 19, 2025, from https://www.foodnavigator-
asia.com/Article/2025/07/22/conscious-consumption-food-trends/

xvi Tan, S. (2023, October 13). World Food Day: What are Singapore’s major dietary preferences — and most
favourite cuisines? YouGov. Retrieved from https://business.yougov.com/content/47585-world-food-day-
singapore-major-dietary-preferences-most-favourite-cuisines-2023

xvi Export Development Canada. (2023, August 23). Agri-food export markets in Indo-Pacific. Export Development
Canada. Retrieved August 19, 2025, from https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
Wi g-g-shop925. (n.d.). X =20 v F X —T)X—iK— F 27 FK#E 17 250 ml [Product listing]. Yahoo!
Shopping Japan. Retrieved August 19, 2025, from https://store.shopping.yahoo.co.jp/a-e-shop925/kmc001-
qift.html

xix Global Market Insights. (2025, July). Halal Foods Market Size — By Product Type, By Distribution Channel, By
Certification Type, Forecast, 2025—-2034. Global Market Insights. Retrieved August 19, 2025, from
https://www.gminsights.com/industry-analysis/halal-foods-market

I Bagnato, R. (2024, December 17). Canada’s new Indo-Pacific Agri-food Hub opens more opportunities for
exporters. Export Development Canada. Retrieved 18 August 2025, from https://www.edc.ca/en/article/canadas-
new-indo-pacific-agri-food-hub.html

i Market Growth Reports. (2025, August 4). Food traceability market size, share, growth, and industry analysis, by
type (meat traceability system, vegetable and fruit traceability system, milk food traceability system), by
application (government department, food suppliers, retailers), regional insights and forecast to 2033. Market
Growth Reports. Retrieved August 19, 2025, from https://www.marketgrowthreports.com/market-reports/food-
traceability-market-104616

i Neo, P. (2019, May 14). Connected packaging in APAC: China, Korea and Japan lead the rest of the world in
on-pack QR code adoption. FoodNavigator-Asia. Retrieved 18 August 2025, from https://www.foodnavigator-
asia.com/Article/2019/05/14/Connected-packaging-in-
APAC-China-Korea-and-Japan-lead-the-rest-of-the-world-in-on-pack-QR-code-adoption

Invest>X

NOVA SCOTIA
pg. 31


https://www.takaski.com/product/itoen-ume-konbu-cha-plum-kelp-tea-55g-made-in-japan/
https://www.takaski.com/product/itoen-ume-konbu-cha-plum-kelp-tea-55g-made-in-japan/
https://www.foodnavigator-asia.com/Article/2021/10/11/Fresh-and-functional-China-plant-based-firm-All-Plants-churns-out-new-oat-milk-products-for-younger-generation/
https://www.foodnavigator-asia.com/Article/2021/10/11/Fresh-and-functional-China-plant-based-firm-All-Plants-churns-out-new-oat-milk-products-for-younger-generation/
https://www.foodnavigator-asia.com/Article/2021/10/11/Fresh-and-functional-China-plant-based-firm-All-Plants-churns-out-new-oat-milk-products-for-younger-generation/
https://www.foodnavigator-asia.com/Article/2025/07/22/conscious-consumption-food-trends/
https://www.foodnavigator-asia.com/Article/2025/07/22/conscious-consumption-food-trends/
https://business.yougov.com/content/47585-world-food-day-singapore-major-dietary-preferences-most-favourite-cuisines-2023?utm_source=chatgpt.com
https://business.yougov.com/content/47585-world-food-day-singapore-major-dietary-preferences-most-favourite-cuisines-2023?utm_source=chatgpt.com
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://store.shopping.yahoo.co.jp/a-e-shop925/kmc001-gift.html
https://store.shopping.yahoo.co.jp/a-e-shop925/kmc001-gift.html
https://www.gminsights.com/industry-analysis/halal-foods-market
https://www.edc.ca/en/article/canadas-new-indo-pacific-agri-food-hub.html
https://www.edc.ca/en/article/canadas-new-indo-pacific-agri-food-hub.html
https://www.marketgrowthreports.com/market-reports/food-traceability-market-104616
https://www.marketgrowthreports.com/market-reports/food-traceability-market-104616
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC%E2%80%91China%E2%80%91Korea%E2%80%91and%E2%80%91Japan%E2%80%91lead%E2%80%91the%E2%80%91rest%E2%80%91of%E2%80%91the%E2%80%91world%E2%80%91in%E2%80%91on%E2%80%91pack%E2%80%91QR%E2%80%91code%E2%80%91adoption
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC%E2%80%91China%E2%80%91Korea%E2%80%91and%E2%80%91Japan%E2%80%91lead%E2%80%91the%E2%80%91rest%E2%80%91of%E2%80%91the%E2%80%91world%E2%80%91in%E2%80%91on%E2%80%91pack%E2%80%91QR%E2%80%91code%E2%80%91adoption
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC%E2%80%91China%E2%80%91Korea%E2%80%91and%E2%80%91Japan%E2%80%91lead%E2%80%91the%E2%80%91rest%E2%80%91of%E2%80%91the%E2%80%91world%E2%80%91in%E2%80%91on%E2%80%91pack%E2%80%91QR%E2%80%91code%E2%80%91adoption

TRADE MARKET INTELLIGENCE REPORT: EAST ASIA & PACIFIC DEEP DIVE — VALUE ADD OPPORTUNITIES

i Innova Market Insights. (2024, July 22). Consumer food trends in Asia. Innova Market Insights. Retrieved
August 19, 2025, from https://www.innovamarketinsights.com/trends/consumer-food-trends-in-asia/

v Neo, P. (2019, May 14). Connected packaging in APAC: China, Korea and Japan lead the rest of the world in
on-pack QR code adoption. FoodNavigator-Asia. Retrieved 18 August 2025, from https://www.foodnavigator-
asia.com/Article/2019/05/14/Connected-packaging-in-
APAC-China-Korea-and-Japan-lead-the-rest-of-the-world-in-on-pack-QR-code-adoption

v Innova Market Insights. (2024, July 22). Consumer food trends in Asia. Innova Market Insights. Retrieved
August 19, 2025, from https://www.innovamarketinsights.com/trends/consumer-food-trends-in-asia/

M Export Development Canada. (2023, September 19). Agri-food export markets: The Indo-Pacific offers growing
opportunities. Export Development Canada. https://www.edc.ca/en/article/agri-food-export-markets-indo-

Vi Kanary, A., & Smart, M. (2023, August 23). Agri-food export markets in Indo-Pacific. Export Development
Canada. Retrieved August 19, 2025, from https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
i Bagnato, R. (2024, December 17). Indo-Pacific Agri-Food Office opens more opportunities for exporters.
Export Development Canada. Retrieved 18 August 2025, from https://www.edc.ca/en/article/canadas-new-indo-
pacific-agri-food-hub.html

Invest>X

NOVA SCOTIA
pg. 32


https://www.innovamarketinsights.com/trends/consumer-food-trends-in-asia/
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC%E2%80%91China%E2%80%91Korea%E2%80%91and%E2%80%91Japan%E2%80%91lead%E2%80%91the%E2%80%91rest%E2%80%91of%E2%80%91the%E2%80%91world%E2%80%91in%E2%80%91on%E2%80%91pack%E2%80%91QR%E2%80%91code%E2%80%91adoption
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC%E2%80%91China%E2%80%91Korea%E2%80%91and%E2%80%91Japan%E2%80%91lead%E2%80%91the%E2%80%91rest%E2%80%91of%E2%80%91the%E2%80%91world%E2%80%91in%E2%80%91on%E2%80%91pack%E2%80%91QR%E2%80%91code%E2%80%91adoption
https://www.foodnavigator-asia.com/Article/2019/05/14/Connected-packaging-in-APAC%E2%80%91China%E2%80%91Korea%E2%80%91and%E2%80%91Japan%E2%80%91lead%E2%80%91the%E2%80%91rest%E2%80%91of%E2%80%91the%E2%80%91world%E2%80%91in%E2%80%91on%E2%80%91pack%E2%80%91QR%E2%80%91code%E2%80%91adoption
https://www.innovamarketinsights.com/trends/consumer-food-trends-in-asia/
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://www.edc.ca/en/article/agri-food-export-markets-indo-pacific.html
https://www.edc.ca/en/article/canadas-new-indo-pacific-agri-food-hub.html
https://www.edc.ca/en/article/canadas-new-indo-pacific-agri-food-hub.html

	AP Value Add .pdf
	East Asia & Pacific Deep Dive: Value Add Food  Opportunities
	An overview of the challenges and opportunities for Nova Scotia businesses.


	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities.pdf
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities.pdf
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities.pdf
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities v3.6
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	Broad Audience -  East Asia & Pacific Value Add Food



	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities v3.6
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities v3.6
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities.pdf
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	Broad Audience -  East Asia & Pacific Value Add Food
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities v3.6
	Broad Audience -  East Asia & Pacific Value Add Food
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities v3.6
	Broad Audience -  East Asia & Pacific Value Add Food
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities v3.6


	Broad Audience -  East Asia & Pacific Value Add Food


	_AP Value-Add in Action 2.pdf
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities v3.6





	Market opportunities.pdf
	Market  Entry Tips

	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities
	Broad Audience -  East Asia & Pacific Value Add Food.pdf
	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities v3.6



	TMI Broad Audience _East Asia_Pacific Deep Dive Value-Add Opportunities



